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● Is Halloween 'getting out of hand?' Headliners member Eabha Doherty, 16, reckons Halloween should be a time to 
get creative rather than end up with no money. 2 November 2007

● Mind the generation gap Employers' attitudes towards today's teenagers mean that the mature, conscientious and 
smart are held back, says 16-year-old Charlotte Lytton writing in The Guardian. 24 August 2007 

● What Are Gap Years For? Headliners reporter Pamwan, who has just completed his A-Levels, considers whether gap 
years are worthwhile in a piece for The Guardian. 18 August 2007

● Baby Shambles! One mother's opinion on the real value of child benefit. 29 May 2007
● Soaring ticket prices exclude real fans Ticket prices for Premiership football matches have risen dramatically over 

the last ten years, according to 15-year-old Miguel. 13 April 2007 
● Cinema stranded in the dark ages Headliners member Damien McLaughlin, 14, thinks the cinema in Derry is simply 

not up to standards. 11 February 2007
● Too Cool for School? With plans to increase the school leaving age, Dave explores the different proposals to lower 

leaving rates. 29 January 2007
● Brand it like Beckham Ben Ritchie thinks that David Beckham has sold out by taking his football to America. 15 

January 2007
● Life is not that simple Are so-called 'Dumb Blondes' from America having a negative influence on the UK ? Aoife 

O'Connell thinks so! 4 December 2006
● Sale of the century Ben Ritchie considers the increasing phenomenon of big business buy-outs of English 

Premiership clubs, and thinks their motives may be questionable. 4 December 2006
● A brave new world is upon us Lyra McKee despaired about trying to get in to the media. But then she was rescued 

by an e-mail from Channel 4 Television, no less. 23 October 2006
● Media must stop them now Connor O’Kane is disillusioned with how the media fails to filter out what he sees as 

failures on behalf of the record industry. 4 September 2006
● Olympic Dreams James Michael says that we've got to do more if we want the 2012 Olympics to really make a 

difference. 28 July 2006
● The Ad Generation Do celebrities help promote the product when they appear in the TV commercials? Annabel 

McLeod isn't entirely sure. 8 June 2006
● Pay to see it live, or stay at home? Some England fans have paid up to and over £500 to watch their team in action 

this week, but would it have been easier and less expensive to watch it from home? 19 May 2006
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